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o BENJAMIN LOYAUTE

o

o Benjamin Loyauté was bornin
France in 1979. Specialist of Design, he

is an author, curator and artistic director.

He is certified in the history of Art &
design and cultural management. He
regularly teaches courses in several
universities and workshops. He has
written and lectured widely on 20th
century Decorative Art and Design. In
china, he lectured at Tsinghua University
& Beijing Institute of technology. He has
been invited to teach in China and he is
guest professor at the Haute Ecole d’Art
et de Design de Genéve. In 2007, he
co-curated the exhibition Design contre
Design held at the Grand Palais in Paris,
in charge of the contemporary section
and research. In 2010, he was chosen to
curate the International Design Biennial
in St. Etienne in France and realized

the exhibition Prediction & in early
2011, he was chosen to be Curator of
the First Beijing international Triennial,
exhibition Reason design Emotion held
at the National Museum of China. He is

the creator of the Reasemotion Theory.
He works on Cognitive Design. As an
author of numerous essays, he recently
published Old is Back, AfterDesign &
Reasemotion.

o BENJAMIN LOYAUTE

o Benjamin LoyautéF1979FHET %
H. &V FRIiT, BESRER. KERAM
ZARES, BT EARALSRITMCEERRN
F, BRERTFSEAREMIEZ. b2
S{EHHE_THENRHZRERIT. BF
BTFFENBEAENItREIRZER, B
HBEERAESSEEARITERNEREH
#. 20074, EEKYNTEERREEED
RIBYS “Design contre Design”, Azt
BORMR. 20104, EZBRINEZER
VELREDNERBITNER, URERTE
58 “Prediction” . 201154, B3 BE T
TEEREMEEDMNERILIRER=5R,
=+ “EERIHER , 2 “Reasemotion”
XMESRBIRA . B, I T AR
T, Fo, EBIEIFBXE, KiEHRISE
#50Id is Back, AfterDesignflReasemotion
E=1F

12

¥
After-design

Publication
by Benjamin
Loyauté; cover by
Violenn Simon.

Benjamin Loyauté 5
FIHARY; HERIT
Violenn Simon.

2:
Autarchy

The installation
project by
FormaFantasma

FormaFantasmafi%
BmA
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o KT: EBXE, L& BLLEREE, R
BB REIRAEE takram,
BATIUIATRERBARDNEIREE, 8
N ESENER" XMRE Pk HE, &
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ZEPBWS R, MIENBTUENBERER.
EREE, RARENERAMERIE, N
ALURAFEDRNHERE, NTTEESE
SENBRETR.

o ET: BEHE “RIF” WENEEY X, &
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SERS, MRt e BERIBIFSMIFN
B,

o KT: BIAABUNEORXRESE
WrRNEREEZ—R2EEEEN. ENE
ERZE, BEREREMRERMNEMHA
bl {ERRE NN, BEESEBREE
BHOSA, BIRUBSEFEANME, ERE
TARMEBREAHENES . ARBHERDHN
B8, RAEBE -, ARBITLUSHERAN
MiZ. AT IR MATH =M, FRERIRERE
i, THERUHFBRE. bHIR, Fal
ms, RitTtBERATHRBLE, Fagite
WHSER.

o ET: WFELETIURR, REEHS
MHTEERNTEASL, RIAATICRRT
AlBRE, HUMEBMEENDR, REEE

REMA ‘AR . N TFERNEESEIR, X
MEBXRERE,

o KT "T” L& (REMERIRE
B9 ) BEREIR FME N, BHEIERITID
8. B2, ARETEIMEDISE
NEBIRX—SIEEEE, £takram, PENT
2t TEEERUNEASEROIT . BARE
BoRMEARENTR, B A —EHEEEL
BIRERAEZNT R, XMHERT, R
EEECBIREEEENS X, RIFHAES
HAR—HRNEIL,

o ET: REGERSHA, Tk LAY

AEAANTENEEY RAXPREREL

RIHBE. AIERNREFBIENRAT 88
EEAERNERXHFN—MES RN,

o KT: —EMEE THET, HETRINEF
METEHRE. RINEFHLRARTERE
BEEHTIHH2RNTREAL. AN, WEN
HLBHNRECUMZER, LIS ME
MATEAZOEE. 5—5mH, HINEs
FERSBER, HILRSIBLEBRAEISZN
TROAZFERE, RIIRBRECEIRTEZ
WA T A, HLTICH—EPATHR
AR,

o ET: REMESER, B TRKDI
FTERRIE. BAMNTFRARAROE WM

W, TEHAINMAZRBEREHREREE
28,
o KT: BEIRYIER, HBRITEFTR

RITETRZENRE, RO URFEERN
BEAAE. FHEENTUERNEET, #i5s
ERANRKRSESEEN. BIEFRERD
=Y ZERNE, MAESEFRKRDERT
RBERRIERNXE. B, NSEFRHEIELS,
AMISFERERMEFT T BLBERER
REECE, MBII—LBERNEEE WM
EEAFEME. RFEEENXMBERER
RREOBIAZH, ERF—DRIZETS.

o ET: EEMZF L, BRNBEEZEEIE.
BELEESZSIRBEEHORE, UK
EERRHFAE, RIASEBARASZYH
MERHE—BENKRE., Bal, REEHT
—NAXERFFEZNEZS “Design  For
Freedom” NF=RME, HPEREFTFx
BENEMSRATNERASAEL RN
KA. RIMBOREELEERUE~HE
RARR. AMINEEPHREESHEENE
BHEE, HRFSHEAINITERRIFOEME
Re ERFERREMEMEZESTERIN—SBAR
BeER,

o ARIEEER,

o Arina Tsukada

-----------------------------------------------------------------------------------------------------

1-2:

Shenu: Hydrolemic
System

by takram

The project is a
set of artificial
organs, an
uncanny solution
to the cathartic
future.

R takramigita—
BABEE, ATEOA
BRI R, M A
FIABETE RSB E
HFERo

photography:
B¥:
Naohiro Tsukada

TWO INCOMPATIBLE THINGS STAY
IN AMUTUAL COMPETITION AND
HOW MUCH VIGOR IT CAN TRIG-
GER IS AKEY ELEMENT TO GUAR-

ANTEE THE QUALITY."

W EAERANSEYZ BN, NIESFEPRIKIERT
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o FormaFantasma

o Andrea Trimarchi (1983) and
Simone Farresin (1980) are Studio
Formafantasma — two Italian designers
based in Eindhoven, The Netherlands.

o Thecollaboration between
the two started during their BAin
communication design, illustrating
books and magazines. Their interest
in product design developed on the IM
masters course at Design Academy
Eindhoven, where they graduated
in July 2009 with a thesis based on
traditional Sicilian folk craft.

o Formafantasma’s work explores
such issues as the role of design in
folk craft, the relationship between
tradition and local culture, critical
approaches to sustainability and the
significance of objects as cultural
conduits.

o Theyidentify their role as the
bridge between craft, industry, object
and user and seek to stimulate a more

critical and conceptual design dialogue
through their work.

o Inmarch 2011 Studio
Formafantasma has been nominated
by Alice Rawsthorn, design critic of the
International Herald Tribune and New
York Times and Paola Antonelli, design
curator of the MOMA in NY, as the 1 of
the 20 most promising young design
studio.

o The studio has been between the
finalists of the Index Award 2011, Brit
Insurance Designs of the Year 2012, and
IMM Young Design Award 2011

o FormaFantasma

o AndreaTrimarchi(1983)%0
SimoneFarresin(1980), MBkEE
AANBUH R FEZEREERCUET
FormafantasmaT{EZ.

o WARNEEBRTEBERREZITHBA
FUZH, TEH—LEPBHNEEER. B
XN FRIBITHXBEZIEREAERER
HEREZEIM(BEEE) mMTIER, #F

2009F 7R —RAARERERAREIZNIE
ek,

o Formafantasmaf{EREBRER
BIZ®RITHMA. EHS5AL L ZE
KR FSEERH R S IEU R RIES
EMHE .

o MINBECSHEMNRIZE. L. MR
S5BRRZENEBHRE; HESEFREND
REERITENZRGIEEEM A TS
.

o 2011FE=BFormafantasmaIf{E
Z# AliceRawsthorn (EFRFEKICIER.
AN IR A ENIRITIFIER ) LR Paola
Antonelli ( AAMoMAEYIERIR T E R
AN)FEAZ TN ERERENERIRITET
Z—s

o IT{EEZtEAEIndex Award 2011,
Brit Insurance Designs of the Year
2012LAK%IMM Young Design Award
20MELMAYRIZZE,
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o The word Re-Invention allows us
to produce and think of an objective

1-3:
Botanica

The latest
project of

o Areyouinacreative resilience

mood according to the tremendous

of “new”, what do u think about this

crisis as the world tries to reinvent itself

mainstream vision?

o F:Wefind the idea of Re-Invention
quite interesting. It means starting
from something known to create the
unknown. Itis about considering other
possibilities, to keep the doors open
and be aware that everything can be
transformed.

o BL:Forme,inorderto re-invent we
have to know what is already realized.
The world and the designer cannot
re-invent without the understanding of
what happened in the past. The pastis
very important. We have to know it even
if we only wish to remove it. Because
if we want to create new things, how
do we know whether it is new if we do
not have the understanding of what
is already been made. To re-inventis
to look forward and advance without
ignoring what has already been invented
in the past. Knowledge of the history is
the basis for all re-invention. The ability
to re-invent also keeps the heritage of
everyone.

in face of this philosophical economic
and ecological crisis?

°

o F:Ourworkis often conceptual.
The primal function of our work is
to pose questions more than giving
solutions. This critical attitude is a way
to discuss possible alternatives.

o BL: I believe the alternative is
a way to re-invent, and to pose good
questions at the right momentand in
the right space and time. The alternative
works only if it raises questions and
provides viable, logical, creative and
audacious answers. The real alternative
is the one that does not reject but
provides new potentials, the one that
reflects the common goods of all, and
the one that is out of the wish to believe
in revival.

o Doyouthink that Autarchy in
design world is a way to re-invent the
design?

o

o F:Well we would say that Autarchy

polymeric
materials

by studio
FormaFantasma,
commissioned by
Plart

FormaFantasmaZjPlart

iR A BT R E

is a symbolic representation of a way of
producing what is once again within the
city and the community. It is not about
Re-Invention design but more about the
relationship we have with production.

o BL:Yes, | think Autarchy is a way
that permits the designer to reflect
on other possibilities, and to consider
his autonomy during the process of
production. This can be seenas a
constraint, or as ameans to build up his
own style differently. Autarchy is not
the secession of associations of ideas
but sometimes the desire to express
afeature through other means of
productions and other ways of thinking.

o |thinkthe word “design” re-invents
itself all time, he is constantly changing
through the process of mutation, and it
is a word which can not remain frozen
in a written statement, inatime. The
strength of design is evolving. Whether
you should define your own design or
you have to re-invent the definition?

o F:Todesignis a process of
translation. Design is about filtering,
condensing and elaborating ideas.

o

Design 360°/ N.40 / 07.2012
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TO RE-INVENT IS TO LOOK FORWARD
AND ADVANCE WITHOUT IGNORING
WHAT HAS ALREADY BEEN INVENTED IN
THE PAST."

“E

o BL:Forme, the influence of
memory in creative design is very
important and in my work | always
consider the history as a key point of the
word: NEW.

o F:Inourwork we often reference
traditional elements. Objects have the
ability to represent humans thoughts
in an objective form . The objects

SIHHEER(—EORIE, AETanHE

E&EIERY,

belonging to tradition are largely
recognized in their role of symbolic
representation of a specific culture. Re-
inventing these objects is for us a way to
image a different culture or society.

o BL:Re-inventing is the way to bring
opportunity to make things known, and
to make new designs to elaborate with
the conviction of a new way of thinking

E’JHE]"dET%UH TiEE

without rejecting what have been done.
Itis just the way of re-inventing, a way
through way and possibilities. Moreover
there are possibilities that we are able
to share more. Re-inventing is to share
and itis what | am trying to do every

day by keeping my spontaneity and
simplicity.

360" / Re-Invention®



o BL: RMANABEERBRITHMNBAESLT
RPLREELNNEY. XMEROEEEH
Rigit—#, ERFREBEATHREERETH
A, RITMHAREEFCE. TEREEEE
89, HMLIIHEZRA, BERNRAREBER
EREERE. ERNBENSY, ERE
NABREHARBEHET HRA, BIAIMN
AEHEEENERENE. BRITEEHA
—EERE, FERIHNENERERRE TITE
BEEIERN. MERNRMZFEHRITNE
it XMBIENEIBILIEIAREFSECH
&5,

o BEIENMIREBEFRT. E5F LT LN
EBHIENEHRUEEEC. ENULNEXT
Hl, RNEEEEBRISNEIEN3TEEN?

o

EBARNE RN AEFRS . RITHDE—
BEFRENEN, REBREINEMRIIANR, 5
ERETEENUEEEN?
BL: WANBBRERE—MBRITNS -

3, FEXTAORTZ) XA B hIR R A SR R
AHERUEBRFELSETITN. BREHLE X
AEMHNREER, BRIEFETEFEHR. BE -
B RIEFEIFIRIES, MRIRMEIAT M,
EERBETARNNFAE, BRNtBRHTYE
ER—FPE0,

BL: Mk, IRIHHIBIE L FIS
IZHFRRIFEEKR. ERNERmZH, &
SEEIEFENHLIER “F XMEIERN
BERX.

o MEBNNBLEBEARIRATE—H -
BRIt E?

=4, HsLiR6t

Mz <
JIE— MR

FIEXFEHONERIT, BEPAHE
ZHRENSHEZEN—MXER, T—MEH, i
o HeEite.
BL: 2K, REESELERXMARIL -
RiHMET A BEEMBAT M, HEAESEE o BL: BRITAEYNFEIETRTIE.
BPERIESTE. XTLEER—MMRE, HEREFRENFHEISEELIFTRITHNE
HE—MERRERFEAANEERNEHNARX. HXFELBEENEY. XHEERITHGH,
BLBEFHESHEIENUSHNES, MESZ FEEXRIE. BE, BIISENNSES
EMBESEMEENRESAXEREAELS 7, BRINIBIUTLUSERESZ, XMEREX
fERIBRE, REFEBENANEINOSEXEMNEE.
o HIAA B —E—EHEENREER
5, B RTNIRE—ERNEE, XMI
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i
Reason design
Emotion

Exhibition held
at the National
Museum of China,
curated by
Benjamin Loyauteé

% & EBBenjamin
Loyauté
F, fEPE
fRitfT

tudio
FormaFantasma was
invited by Vitra
Design Museum
to collaborate
on the charcoal
project.

%I B A Vitra Design
Museumi#i¥
FormaFantasmai&itFf
HESE5NFRBERNE
HE.
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1-5:
Craftica

The installation
is a visual

and tactile
investigation
into leather by
FormaFantasma. It
offers a holistic
view on leather
as a material

ZERRR
FormaFantasma%F &
RHRN—RAR Sh 5
HEAERR.
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