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arlier this year, we put out a call to the design 
and business communities: What are the best 
design-driven innovations of the past year? More 
than 1,100 companies and organizations re­
sponded, offering 1, 700 nominees in nine cat­
egories. An all-star group of 27 judges-from 
MaMA curator Paola Antonelli to Nicholas Felton 
of Face book-worked with us to identify 56 fi­
nalists. Presented on the following pages, these 
standouts represent the creative explosion under 
way in our economy. (All of the finalists were 
introduced or came to market in the year ending 
June 1, 2012.) The winners will be unveiled on 
October 16 in New York As you'll see as you read 
ahead, they are all worth cheering. 



INNOVATION 
BY DESIGN -----

FISKER KARMA 
Flsker 

, Transportation 

This plug-in electric car 
boasts a solar panel on 
top and sustainably 
sourced materials within, 
such as trim made from 
salvaged wood. The 
judges praised the de· 
sign's boldness. "The 
Fisker shows what you 
can do by taking risks in 
sedan design." Eden says. 
"and that's really what 
consumens want." 

Judges 
Erica Eden Associate Director of Design, Smart Design, and Cofounder, Femme Den 
Tinker Hatfield Vice President of Creative Design, Nike 
Mauro Porcini Chief Design Officer, PepsiCo 

FARADAY BIKE 
Ideo 
It looks like a nice bike, but the Faraday's 
true achievement lies in how electric-assist 
components are integrated into its trim frame. 
On hills, the bike helps the rider quietly and 
seamlessly. Says Hatfield: "The integration of 
the parts is subtle and beautiful." 



INNOVATION 
BY DESIGN 

BOTANICA 
Forma Fantasma 

I Concepts 

People used to live 
happily without plastic. 
Seeking alternatives. 
Forma Fantasma 
played archaeologist. 
honing time-honored 
materials-wood dust. 
rubber, shellac. animal 
blood-into modern ves­
sels. Says Corner: "There's 
a poetry in that: 

• 
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Judges 
James Corner Principal. James Corner Field Operations 
Karl Heiselman CEO. Wolff Olins 
Alison Moore Senior VP, Digital Platforms. HBO 

CHILDREN'S 
FURNITURE FACTORY 
lucas Maassen 
A gentle comment on how 
our goods are produced. 
Maassen pays his kids one 
euro to paint each piece of 
furniture. By law, they can 
work only three hours a 
week. Hence, the business 
can never scale, unlike the 
multinationals that rely on 
cheap foreign labor. 

LEVERAGED FREEDOM CHAIR 
Continuum Innovation and the MIT Mobility lab 
"Having ingenuity that's this low-tech is kick-ass: 
says Heiselman. This wheelchair has a lever that 
smooths the ride over ruts-a breakthrough espe­
cially relevant in countries where paving is rare. Con­
tinuum proposes subsidizing distribution in poorer 
nations with profits from a higher-end wheelchair 
made for sale in wealthy countries. 



Alarm.com is a revolutionary wireless service that enables you to always know 

what's happening at home. With alert notifications and state of the art services like 
interactive security, video monitoring, thermostat adjustment and customized light 

control, you'll have confidence that the people and things you love will stay safe. 
For more information and to find an Authorized Dealer near you, visit alarm.com/fast. 
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