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ONE LAST THING

' FORMAFANTASMA
1! CRAFTICA AT GALLERY LIBBY SELLERS
" FORMAFANTASMA.COM

Most often associated with high-end frocks and luxury leather goods,
Fendi is also interested in explorations into other kinds of design. The
iconic Italian fashion house has been working with object and furniture

designers since 2009 through their Design Performance series in o

collaboration with Design Miami. Last year they collaborated with
Italian design duo, Formafantasma on Craftica, an investigation mto
diversity of leather through a collection of handmade stools, hghts- e
vessels, and tools. In February the exhibition travelled to London,
where it was exhibited at Gallery Llppy'éel‘l%g “Fendiis. mt&ested in -
collaborating with designers with an experimental attitude,” says

Simon Farresin of Formafantasma. “We were asked to use their .‘?"_ ) N'iq b
discarded leathj‘as the foundation of the collection. No other ¢ s & o
es is crafted fromarange b

estrictions were |m ed.” The resulting

[ s well as veget d fish skins, and eaa‘ﬁy’ ‘ 3 K 1’,“ 'S . - :

%ape of the matenal s origin. In Craftica, ; : b ’ ¢ %
ivi ,Vmg(s engagﬁ an |nf‘el[|ge£ ! B>

p. offerln%lewers theyw

lationship between

matérials and manr gp@ . “Fendiis a spegal partne r ; . ’ i i
: 4 ’ P e

with,” says’Farreém These days t d ‘c lasamarketing. N B e o

tool. In their case, cr: nui Fwi 1 £y \ \ \ et

.

Text: Mandi
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blocks the harshest sun over summer. Floor-to-ceiling

“ o .
windows naturally light the eight-metre deep ThZS g Ve(lt ZZ ttl €cen t?"e dO €S SO
classrooms, with solar tubes to boost levels at the very

back. Natural ventilation is via the glazed wall and muCh fO?" itS (8(0) mmunity. %

enhanced by the stack effect created by cool air from
the subterranean hallway.

Other green strategies included a traffic plan to
reduce car usage and thus car parking, reduced storm ANDREA STEVENS
water run-off and grey water collection. This led to an
estimated 62% reduction of building impact on public
services compared to a conventional building, and a
related reduction in development contributions - the
‘overhead’ for public roading, water supply and storm
water systems.

This great little centre does so much for its
community. Smith has thought of everything, right
down to purpose-built wall niches for local artists to
adorn. The building re-enacts events, records history
and operates sustainably. It is a learning tool and a
storyteller which will live on in the memory of the
children and parents who experience it.

Andrea Stevens is Indesign’s Contributing
Editor in New Zealand.
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