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Guide to eco-living 

Sustainability in the kitchen and bathroom is 
not just about using •eco~ products, although it 

certainly involves this. Sustainability expert 

John Gertsakis navigates the murky green waters 
of eco-livingwith a discussion on efficiency. 

TEXT JOHN GERTSAKIS 

S 
omc household spaces and products 
play a v ital role in our daily l ives. In 
particular k itchens and bathrooms 
serve a mu lti tud e of functi ons -
practical and social, as we ll as the 

ritua l aspec ts ofp repa ri ng and consum ing food. 
They are the epi centre of acti v ity, depending on 
the time of day. 

The environmental impacts assoc iated 
w i th all these act ivi ti es ca n be signiAcant and 
typical ly relate to: 

Energy consumpt ion and associated 
greenhouse gas emiss ions 
\,Ya ter consumption and scarcity 
during times of drought 
Detergents and tox icity of 
cl eaning agents 
The raw materi al s used in 
manufac turing panel products, 
sur faces and coati ngs 

Of course i t is not always just about the 
products and thei r inherent eco- impact. Our 
lifesty les and behav iours can also directly 
magni fy the impacts through the choices 
we make - for example, long showers during 
drought periods, or taps running constantly 
while ,,.e wash fru it and vegetables. I t is partly 
about choosing greener and more efficient 
produc ts but i t is also about smar ter ways of 
using them, wh ich includes max im ising their 
eco featu res, ensuring full d ishwasher load s 
and not over-using toxic clean ing agents. 
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A recent susta inabi I ity-re lated survey 
conducted by E lectrolu x highlights that two 
thirds of consumers cons ider the environ­
menta l impact of home appl iances to be an 
important factor when purchasing a product. 
The survey was ca rried out as part of a wider 
brand scoreca rd study, and a tota l of 3,600 
consumers were interviewed in Aust ra lia, 
Brazil , China, Germa ny, Fra nce and the United 
States. The resul ts confirmed that a compa ny's 
priorities on susta inability in app li ances a re 
important to consumers. 

Furthermore, the responsib ilityto improve 
the environmental pe rformance of app li ances 
lies on the manufacturers, according to 67 
per cent of those surveyed. E lectrolux's 
top priorities in thi s area are to max imise 
ene rgy efficiency a nd minimise the use of 
water and harmfu I chemica ls, matching three 
of the four highest priorities as iclenti fi ecl by 
the consumers. 

The reality is t hat water and energy 
use are the big-ticket items we ca n address 
in order to create more effici ent and low 
impact bathrooms and kitchens. By select ing 
appliances, fi xtures and fitt ings that a re water ­
and energy-efficient, ye t still deliver high levels 
of functionality and convenience, we can s tart 
to rea lly 'green-up' the kitchen and bathroom, 
i ncl ucl i ng the toilet. 

Low- flow showerheacl s have been clea rly 
acknowledged as a key product in th e ongoing 
campaign to reduce water consumption in 
t he bathroom. Wh ile honourable attempts 

have achi eved more water-efficient shower 
roses, many of them have fail ed to de li ver a 
comfortable or enj oyable shower. In recent 
yea rs, the development of wate r-sav ing 
shower heads has come a long way as 
des igners, eng ineers a nd manufac turers 
better unde r-st a nd the re lationship between 
water-effi cient technolog ies, shower com fort 
and product aestheti cs . 

A noteworthy express ion of how one 
manufac turer has achieved success ca n be 
seen in Methven's SatinJet® 'extra sensory 
showerhead technology'. Conventiona I showers 
use single jets of water that can produce a 
narrow, needle- like spray, whereas Satinje t® 
uses twin jets of water that collide and turn into 
thousands of tiny droplets that feel soft enough 
for your face, ye t strong enough for your entire 
body. Depending on actua l user behav iour, 
Methven cla ims thatSatinjet® can reduce water 
and energy use by 50 per cent or more while 
still prov iding a luxurious shower. 

One of the single biggest changes you can 
make in the bathroom-toilet space is t o install a 
water-efficient clua i-Aush toi let system. While 
there a re several brands in the market, Caroma 
has been the stand-out pioneer of low fiu sh 
toilets. T heir products have been tested and 
fin essed over many years and their attention 
to water conservation through good design 
and innovation is noteworthy. Incleecl their 
dual Au sh t oilet s a re ex ported across the Asia 
Pacific region pa rtly because of their water­
saving credentials. 

kitchen & bathroom 

For those seeking even more attention to 
high design, innovat ion a nd product quality, 
the Va lcucine ra nge of kitchen products 
deserves a closer look. Supplied in Austra lia 
through Rogerseller, thi s manufacturer has 
a well -clevelopecl approach to efficiency and 
sustainab ility in th e kitchen. It is more than 
just sta nd-a lone products, and includes a 
very considered technical and philosophica l 
approach to creating s paces that are environ­
menta lly benign and functionally effect ive. 
Va lcucine's four elements, which seek to 
encompass and acid ress effi ciency a nd 
sus ta i nabi I ity, i nclucle: 

Dematerialisation - a smart way 
of doing more with less and avo iding 
wast e from the outset; 
Dumbility - a strategy t o resist and 
minimise visua l de teriorat ion, as well 
as damage to surfaces and overa ll 
product integrity; 
Re-usability and •·ecyclability ­
keeping end-of- life in mind so 
components and materials can be 
effec tively re- utili sed and diverted 
from landfill; 
Reduction of toxic emissions and 
haza•·dous substances - a focus on 
eliminatinga nclminimisinghuman 
hea lth impact s through careful 
attention of materia ls, substa nces, 
fini shes and solvents. 


