




I think it's not something that belongs to fashion or better 
to highly important labels, because in that case the clothes 

are not trying to belong to a culture, but they want to 
belong to a brand. When I go out in Paris, I definitely see 

and believe that the street still belongs to the subcultures. 
However, it's something that has nothing to do with high 

fashion. People who do or follow fashion are quite priv

ileged. People who are nursery or work full time seven 
days a week; they do not have the luxury or just the time to 

think about who they are. I think it's normal and it's very 
realistic, that's where the culture and the authenticity are. 

Jefferson Hack from Dazed Group has called one of his latest books 

"We can't do this alone". I found this expression so simple and true. It's 

actually a statement of independence and team strength, but it's even a 

matter of reaction towards what the society sometimes expects from us. 

Moreover, I think that we can apply it to every field of life. Is there some

thing in your life that somehow you would have never done alone? 

Designers that do all by themselves are probably X-men. 
In 2018, a brand like Y/Project is completely about team 

working; it's about finding the good and right people to 
help you to develop a visual identity. For instance, I am 
extremely close to my stylist Ursina Gysi and to my pho

tographer Arnaud Lajeunie. We have definitely created 

some kind of group atmosphere, since we work and devel
op ideas together. In a saturated world, full of people with 
amazing ideas, with all the pressure that we have by social 

media, one person could not deal alone with that. We have 

to help each other; we cannot be alone. 

Absolutely, yes I agree. Probably we have to find a balance between indi

vidualism and being in a team. However, I have a curiosity that belongs 

to you as an individual. Do you think you have given up forever interior 

design? 

I am on the verge to buy my first apartment, so I will 

pick up my interior design there. I love aesthetics, I love 
beauty and it goes beyond clothes. When my friends get a 

new apartment, I am always the first to go there and give 
advice. I go to help them since my job, fashion or interior, 

is trying to think out of a box and that's why they call me 

and want to hear what I think about the space. However, 
at this stage there is no professional future in interior de

sign, but of course one day or another if I had the chance 
to develop something, it would be nice. Today I would say 

it's something private. 
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Among the springy green, leafy branches of one of Milan's big 
parks: in a sultry as well as unexpected afternoon, a stone's 
throw away from the Salone del Mobile's hustle, Italian 
creatives Andrea Trimarchi and Simone Farresin - mind, 
body, and soul of Studio FormaFantasma- open up, revealing 
the face of the new international design. Andrea and Simone, 
who have found the nurturing promised land for their dreams 
in Eindhoven, recall their past experiences, redefining the 
boundaries of an aesthetic-functional dimension, for a design 
that can't exempt itself from having a social message. 
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We hardly ever approach and show an interest in a material just for a 
technical matter, it has more to do with the history of the matter or the 
sensations it proves to be able to convey. In particular, we have an interest in 
materials that have the least environmental impact. On an intellectual level, 
we don't have a favourite matter: in every material, there are infinite 
potentialities, and then it depends on how you use them. As designers, 
we really believe that you shouldn't have a prejudice against any matter. 

Your encounter has been the fruit of a real interest in radical design and 

the I tal ian group Archizoom. What's the primary teaching that has been 

given to you by this reality? 

Simone Farresin: Good question. Truth be told, our an
swer can only turn out to be complex and articulated. 

In the 90s we moved to Florence, where we undertook an 
educational path, indulging our interest towards the rad

ical design of a 70s experience. It was the 90s though, and 

the context was different, totally different. We met Gil
berto Corretti and Paolo Deganello (In 1996, Corretti and 

Deganello - together with Andrea Brandi and Massimo 
Morozzi - founded the design group Archizoom Associate, 

Ed.) but I can't tell or define how much we learned. Surely 
I understood, or better yet intuited, that design is still and 

will always be the fruit of time. The Archizoom and radical 
design experience had come to an end; by then everything 

was different in Florence, and time had probably come for 

us to move to Holland. 

Andrea Trimarchi: Actually we found that sense of 

radicalism more in Holland than in Florence. Maybe not 
exactly the same but still a wind of radicalism. In any case, 

Italian radicals were, so to speak, born in Florence, and 
not in Milan. Analogously, the new Dutch trend comes 

from a peripheral town that is Eindhoven. Living in Flor

ence and then moving to Eindhoven has been not only a 

reason for growth, but also for strong interest. 

Last summer, for the issue number twelve of the magazine, I interviewed 

gallerist Rossana Orlandi, key figure in the professional climbing of 

Studio FormaFantasma. What ties you together, uniting you? 

SF: I believe our points of view to be different, completely 

different. That being said, we enormously appreciate her 
great intuition, as well as her enthusiasm towards the 
upcoming: Rossana has been the first gallerist to bring our 

work to Milan. I think that the success of her gallery is due 
to the informality of this space, which by the way is never 

ready in time for the Salone del Mobile: an incredible 
mess, but one of the most beautiful messes of the Salone. 

AT: As a matter of fact, it's not Rossana who has pushed 
and brought Studio FormaFantasma forward, the figures 

that over time have mostly promoted our work are prob
ably the Museum of Modern Art curator Paola Antonelli 

and The New York Times journalist Alice Rawsthorn, but 
she gave us some great opportunities in the beginning. 
For instance, she let us exhibit in the gallery: an indescrib

able experience, we got to know some wonderful people. 

Rossana is as you see her, a child with eyes wide open. 

My first encounter with your imaginary happened in 2017, at Spazio Kri

zia (Via Marrin 21, Milan, Ed.), during the Salone del Mobile. What's your 

chosen modus operandi in creating for fashion great realities? 

SF: Regarding the project designed by our studio for 
Spazio Krizia, we were given carte blanche. Therefore, we 

went along with our creative instinct, respecting and pre

serving both the aesthetic and creative philosophy of this 
brand. Actually, we didn't work with the brand, but with 

the space, as if it were a curatorial project! Besides Spazio 
Krizia, we have since then worked with Fendi, Hermes, 

SportMax and more, but the experience that has probably 

brought us closer to fashion has been the one with Fendi. 
On that occasion, we were asked to freely interpret the 

materials used by them, meaning skins and hides. So we 

approached and interpreted the Italian Maison's request 
in our way, inserting some materials not suited for them. 

Every job, collaborations included, is critically ap

proached by us: it's a continuous analysis. In that specific 
case, it was in our interest to make an observation regard

ing raw materials and, above all, the hierarchical organi

sation of the fashion system, resorting to the use of cheap 
alternatives, like salmon's skin, bull's bladder, or perch's 

skin. We intended to question the concept ofluxury, of 

preciousness. 

What's your most revolutionary idea? 

AT: Probably our last project, 'Ore Streams', that we 

presented on the occasion of the NGV Triennial in 
Melbourne, in the background of the National Gallery of 



There's not much lightness in the work of our studio. Actually, there might be 
some lightness in the freedom we allow ourselves today, not presenting the 
finished work as a salable product and letting ideas remain ideas. If we 
compare our generation with the previous one, we turn out to be less bound 
to a system: once, design was a univocal discussion with a company as first 
speaker, but luckily we now live in an era when you can work with both the 
science and fashion worlds. 

Victoria. It's a first step within a long-term project, which 
will be part of the Broken Nature exhibit, arranged by 

Paola Antonelli at the Triennale di Milano. An interesting 
project, that in 2020 will land in the British capital. 

SF: It's a research job on the electronic industry and, spe

cifically, on the extraction of metal from the scraps of this 
industry, as well as its recycling. This new project of ours 

analyses and takes into account all the different produc
tion steps, without forgetting the impact that these have 

on developing countries. I'm glad Andrea has mentioned 

Ore Streams because I believe it to be our most ambitious 
project, one in which the concept is combined with prob

lem solving. 

Let's go back to your beginning for a moment. In outlying the Studio 

FormaFantasma project, what was your greatest ambition? 

AT: Honestly, we started off intuitively, very intuitively. 

SF: When we started, that is when we moved to Eind

hoven, we sensed a great urge and, seen our desire to in

tent and design, as soon as our training came to an end, we 
begun to work opening Studio FormaFantasma. I believe 

that we unconsciously already had processed ambitions, 
objectives and aspirations, but we still had no way to know 

that. 

Any unfinished ideas? 

AT: Studio FormaFantasma will celebrate ten years of 

activity next year. Despite being our path at its debut, 
with the work done in these ten years, we have built real 

narratives. I would therefore like to write our book, a text 

without pictures, a conversation between designers. Part 
of our job, perhaps the most important one, consists of 

discussions and confrontations. That being said, we would 
like to carve out a moment for us, a time to go to a place 

as beautiful as isolated, where to talk about ourselves and 
how we see ourselves in ten years time. 

SF: Another project that we care very much about is 
design education. We have realised our idea of a course 

in Sicily and we would like for this project of ours to grow 

and become a concrete reality. 

In order to introduce our readers to this issue's theme, I would like to 

offer a quote for your consideration. In the notebook 'La sua signora', 

1975, the nonconformist Milanese Leo Longanesi states that there's only 

one great fashion: youth. Do you agree? 

SF: No, I don't. I hope that's not true ... 
AT: We are, by the way, not that young anymore! 

After all, I believe the borders of the concept of youth to be very ephem

eral, at least in the Italian creative circle. In what way do the Italian and 

Dutch backgrounds differ from one another? Perhaps in the customisa

bledesign? 

SF: The differences are many, the conversation is wide. 
It's a matter of structure: in Holland design is under the 

jurisdiction of the Ministry of Culture, whilst in Italy it 
is under the one of the Ministry of Economy. The per

spective is different, totally different. In Italy, design has 
always been strongly tied with production. A limit, but 

also an opportunity, that has allowed Dutch designers 

to ask themselves questions as well as to enjoy a greater 

customisable design. 

In your creativity, the use of the Italian language is of great importance. 

Between memories and sensations, what does the word lightness make 

you think of? 

SF: Alas, as of now, it makes me think of superficiality. 
There are, of course, other nuances. After all, sometimes 

we would all like to be lighter and carefree, but we live in a 

historical moment where being immature is not allowed. 

AT: I wouldn't know, I have to think about it. We had nev
er analysed the theme in question. Surely, like Simone was 

saying, we do feel responsible. 

A piece of advise for future Italian designers? 

SF: Be designers and don't worry about being Italian ones. 
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Keep it real. Surely someone must have told you so, have you 
ever said it? A simple, clear objective and a natural instict, 
to be ourselves and to remain so. Yet the things closest to 
our most intimate part are the hardest to preserve and bring 
forward. They are the ones that have always been put to test 
by life, today more than ever by cool lifestyles that keep being 
proposed to us and that even the best of us sometimes 
secretly wish for, even just for a second; others sadly and 
stubbornly keep the imitation going as best as they can, 
according to their means, economic first, and intellectual 
after that. To remain ourselves is hard. We're put to test by 
every new follower, every like, and by that endorphin that 
comes from and goes straight to the brain like a shot in the 
arm. It's the voice that tells you, 'go, look lOk.' It just stares at 
you, but you know what it's saying, stay. This constant look is 
the faithful companion of a young dancer who'd have many 
reasons to close his eyes and listen to the bling sound effect of 

' success. Hugo Marchand, Danseur Etoile at Paris Opera. 
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