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Maria Grazia Chiuri was 1nsp1yed by
“Alice in Wonderland” for hey spring
2025 haute couture colle(;t:gw for D;Qr:

through a playful lens, exposing the i

ioh of clothes with sheer ¢ cg%?e S
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WWD TEXTILE SPOTLIGHT

Rubelli & Formafantasma Unvell

second Modern Text

e Collection

Discover how the design duo behind the Milan and Rotterdam-based studio is evolving its
modern vision for the historic Venetian fabric maker, with a dash of futurism and techniques. 8y SOFIA CELESTE

PARIS — Rubelli is more modern than ever.

Unveiled during the Paris Déco Off and
Maison&Objet in The City calendars that
ran Jan. 15 to Jan. 20, the family-run
Venetian textile maker known for its
hand-loomed soprarizzo, or chiseled, silk
velvet, showcased its second collection
under the fresh creative leadership of the
Formafantasma design studio.

Named “Teorema,” the 2025 array builds
on its 2024 debut “Garden” collection that
imbued the worlds of decor, fashion, art
and photography. Teorema, which in
English means theorem, also evokes the
Pythagorean theorem of Euclidean
geometry — angular shapes are very much
at the heart of this new collection.

“It’s a very eclectic collection and I think
that’s what it should be,” Formafantasma’s
cofounder and codirector Simone Farresin
told WWD at Rubelli’s monobrand flagship
showroom on Paris’ Rue de '’Abbaye.
There, he and codirector Andrea Trimarchi
also created a scenographic space
reflecting the house’s new contemporary
vision with totems to display fabrics in
different colors like Naples yellow and
combos of unexpected motifs like florals
together with geometric patterns.

The Milan and Rotterdam, Netherlands-
based design studio has worked with
design and fashion brands like Flos, Bitossi
and fashion and jewelry brands like Max
Mara and Bulgari.

In March 2023, the same year Rubelli

tapped Formafantasma as its creative
director, the duo also conceived the
sophomore edition of Prada Frames, a
symposium backed by the Italian luxury
brand to explore the complex relationship
between the natural environment and
design.

“We also learned a little more in the
second year with Rubelli... because Rubelli
offers the possibility of implementing
different styles within its collection and of
integrating ideas in a more informal way
and I think this will be something that we
need to continue to do,” Farresin added.

With the dawn of this new collection,
Rubelli said it’s now poised to better meet
the demands of the high-end contract and
residential markets in its key geographic
markets like the U.S..

Formafantamsa drew inspiration from
artists and movements such as futurism
and minimalism. Zigzag, an abstract
embroidery that reinterprets traditional
workmanship techniques with thick cotton
strings — on which a shiny viscose yarn
was superimposed and embroidered in
segments — creates two lines that intersect
each other on a plain background, a shiny
Pima cotton satin.

The work of early 20th century artist
Fortunato Depero was translated into a
jacquard velvet, incorporated with fleece
made with two different types of viscose to
create a three-dimensional effect.

The Martora is a flame-resistant plain
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velvet that was originally launched in 2013
and now guarantees even more resistance
and performance.

“Thanks to the contribution of the
Formafantasma studio, the relentless
research efforts of our design office, and
the advantage of owning our own weaving
mill — we are able to further diversify our
offerings,” said chief executive officer
Nicol6 Favaretto Rubelli. “The latest
collection, Teorema, moves precisely in
this direction, offering the world of interior
design fresh aesthetic inspiration and
fabrics that materially combine elegance
and high performance.”

The Rubelli showroom, which is located
in the design district of Saint Germain, first
opened in 1976. The two-story space spans
more than 3,000 square feet.

Rubelli was founded in 1889. Its home
division was launched in 2015, and has
built a rapport with Italian designers over
the decades. The late Gio Ponti designed
the house’s Punteggiato velvet, which
remains a successful component of its
fabric lineup. In more recent years, the
house has worked with the likes of interior
designer Marco Piva, architectural designer
Cristina Celestino, photographer Brigitte
Niedermeier, and American architect Peter
Marino. The latter created three-silk
damask fabrics in 2019 that echoed the
work of 16th century painter Titian.

Co-Lab 18 event
in Milan.

HModa's Co-Lab 18
Aims to Preserve
'talion Craftsmanship

Joining forces, 18 Italian manufacturing companies are working together.

BY ANDREA ONATE

MILAN — Made in Italy is a symbol of
quality all over the world but its
manufacturing pipeline is being impacted
by geopolitical challenges and economic
slowdown. So several companies have
formed conglomerates to face the challenges
and preserve the nation’s artisanal heritage.
One example is Holding Moda (HModa),
a fashion division of the private investment

company Holding Industriale (HIND),
which produces for many of the world’s
leading luxury brands.

Claudio Rovere, founder and president
of HIND and HModa, said the latter “was
created to bring together virtuous

companies that represent the excellence of

Italian manufacturing, with the aim of
celebrating Made in Italy and preserving

the valuable artisanal knowledge that
makes us famous worldwide.”

Cue the two-day event HModa held last
December in Milan called “Co-Lab 18.”
There, for the first time, a group of 18
Italian manufacturers controlled by HModa
presented a selection of garments and
accessories they designed for the occasion.

The companies, which specialize in
different categories, are located in the
Tuscany, Veneto, Marche, Emilia Romagna
and Campania regions. Among them, for
example, is Uno Maglia (specialized in the
production of jersey garments), Alex&Co
(leather garments), RBS (design and
production of technical sports garments
and outerwear), Albachiara (lightweight
women’s clothing) and Project (for denim
and sportswear garments).

Within HModa, the companies are
organized into four business units,
according to their core category —apparel,
footwear, leather goods and fabrics — and
they are able to provide brands a vertical
and complete offer from the raw material
to the final product. Furthermore, through
this project, HModa aims to increase
logistics support and verticalization.

In terms of sustainability HModa is
committed to pursuing the principles of
sustainable development, social
responsibility and transparency by aiming
to fully satisfy the regulatory requirements
of Intertek, the world’s leading global
quality assurance company.

Last year, HModa aimed at aligning with
the European taxonomy and the new
CSRD - Corporate Sustainability Reporting
Directive — with initiatives for traceability
along the value chain and implementation
of projects for improving energy efficiency.
For 2025, the group plans to implement
optimized circular economy strategies for
the group’s companies and initiate projects

to offset unavoidable emissions.

The HModa companies included in this
context of collaboration feel supported,
especially as Tuscany, the region where 10
of the group’s companies are based and
which has always been a historic
manufacturing hub, is being affected by
the current challenges.

“We see 2025 more as a year of settlement
in which, carefully, we aim to reinvest the
profit in sustainability and traceability
projects,” Rovere said, predicting a recovery
in 2026 in terms of sales.

Simona Finelli, cofounder of Rilievi
Group Srl and director of the Co-Lab
project, added: “From the beginning, we
envisioned Co-Lab as a blank canvas for
HModa companies to tell a story where
experiences, cultures, skills and visions
intersect. Co-Lab means being part of a
group, and its creations visually represent
how the savoir-faire of one company
complements that of the other.”

With a turnover of 310 million euros at
the end of 2023 and a specialized
workforce of around 1,500 employees,
HModa is also committed to transmitting
artisanal knowledge through the initiatives
of the HModa Academy with many offices
spread throughout Italy. The first edition of
Co-Lab (named Co-Lab 16) was held in
March 2024 in Paris at the HModa
Showroom and Lab. It led to the
acquisition of two additional companies
and to a second edition, Co-Lab 18,
presented in October 2024, again in Paris.

For the occasion of the event in Milan,
HModa in collaboration with director Chiara
Sabatini and cinematographer Yann Stofer
presented the short film “Stelle” (stars) that
is about the “unknown stars” behind the
companies and garments. Through the
documentary Sabatini highlighted the
passion and talent of the artisans.

Formafantasma photographs by Claudia Zalla



